
 

Kahuna’s platform was built to help marketers address core 
business problems. Here’s one you may be facing:

To learn how Kahuna Subject Line can vastly improve your email subject lines and open rates,  
contact us at info@kahuna.com.

When you send a promotional email, it’s fighting against  
two truths:

• Provides real-time subject line scoring for instant  
feedback

• Delivers better subject lines on Day 1 by using  
industry-specific data on word choice performance

• Improves over time as the engine learns your business’ 
unique consumer base

• Optimizes email subject lines on a word-by-word 
basis and considers the context of your word usage

• Highlights words & phrases that will encourage  
engagement and warns against words & phrases 
that will discourage engagement, in the context of 
the subject line as a whole

Why Kahuna’s approach to subject lines is superior 
to other platforms

Kahuna Subject Line
Improve Your Open Rates & Customer Engagement Today

THE PROBLEM 
Your emails don’t stand out and consequently, 
your open rates are poor 

THE SOLUTION 
Improve open rates using Kahuna Subject Line

Summary: Kahuna Subject Line

Both the volume of emails and the relevancy of the subject 
lines are impeding your brand’s ability to gain the attention of 
your consumers. Though you can’t directly do anything about 
the volume of emails received, you can optimize the language 
in your subject lines, ensuring that your emails garner intrigue 
and stand out among others, to the point of being opened.

Subject lines are the first point of entry—the ultimate deciding 
factor of whether your email will be opened. With open rates 
having dwindled to an average low of 19%, optimizing the 
language in your messages is no longer a nice-to-have; it’s a 
necessity.

• The average consumer receives 88 emails per day. 
That means your brand’s emails are not just  
competing against your industry peers’, they’re 
competing with every brand your consumers engage 
with, not to mention all the emails received from 
family and friends.

• Nearly half—47%—of consumers decide whether to 
open or discard an email based exclusively on the  
content of the subject line.

Other platforms lack this real-time feedback. Kahuna Subject 
Line, on the other hand, optimizes your subject line as you 
type, ensuring you know exactly which subject lines work and 
which don’t. You’ll know how any subject line will perform 
before you hit “send” on a message.

Further, other platforms may offer the ability to A/B test 2 
subject line variants, but Kahuna’s AI-Powered Message 
Variant Optimization is able to perform an ongoing test of 5 
or more (not 2) subject line variants, and most importantly, 
automatically detect which variant is driving the highest  
engagement and always favor the best-performing variant, 
even if it changes over time. (If you’re interested in learning 
more about our Message Variant Optimization, please contact 
your Kahuna rep).

It’s with this unique 2-pronged approach to subject line 
optimization that Kahuna is able to drive the deepest insights 
into your consumer base and dramatically improve your email 
open rate.

Potential future enhancements:

Using data collected from billions of messages, Kahuna  
Subject Line automatically scores subject lines as you type 

in order to help you send exceptional email messages and 
achieve the highest open rate possible. 

Kahuna’s machine learning engine becomes smarter as you 
send more messages over time and will help you improve your 
messaging to your unique consumer base.


